
ShowStoppers® TV
Hot products. Cool companies. Meet the Press.

Introducing

“This is a new platform for 
marketers and brands, startups 
and industry leaders, to engage 
with journalists around the 
world, to generate coverage 
that connects with business 
users and consumers …”

Covid map copyright 2020 Johns Hopkins University, all rights reserved



Quotes

"The ShowStoppers TV event was 
good and different experience. We 
were supposed to be at NAB this 
week, so it was a good way to still 
get in front of some top media albeit 
on a little different topic. It was a 
good way to keep OWC top of mind 
with some of the world's top CE & 
tech journalists during this 
unprecedented time."

Chris Kooistra
OWC

“I loved having a chance to 
participate in the event today. That 
nect Modem was really something 
else. All of the products were solid, 
but I was really taken with that and 
the Stylus software. I shared it with 
all my teacher friends and readers. 
Look forward to seeing more of 
these.”

Ryan Downey
The Streaming Advisor

“I joined the ShowStoppers TV event 
in April 2020, and I presented 
Terawatt. It was an incredible 
opportunity to connect to a ton of 
pre-screened journalists who were 
interested in my exact industry. The 
format was a series of 5 companies 
presenting products via moderated 
Zoom, with a lead journalist 
moderating a conversation post 
presentation. Having attended in-
person and virtual press meet and 
greets, I far prefer the virtual.”

Francie Jain
GoTerawatt.com

“I brought four clients to 
Showstoppers TV’s first two virtual 
media events and, without question, 
each of the companies received 
incredible value. The opportunity to 
demo a dedicated product and 
company directly to journalists, 
accompanied by an immediate 
follow-up session through the 
breakout rooms, created an 
opportunity that is virtually 
unavailable in any other setting … 
even the traditional media showcase 
function. Showstoppers appears to 
be truly onto a PR platform that is 
destined to change the way 
technology companies are covered.”

Steve Winter
Brotman Winter Fried

“Being a part of ShowStoppers TV 
was special, because our startup was 
equal to companies with a great 
history and heritage. The 
atmosphere was engaging and 
friendly ... a good shake both for the 
team and marketing strategy.”

Maryna Zaporozhets
Brand Manager at nect WORLD

“ShowStoppers assembled an 
incredible A-list of media and tech 
professionals that were focused on 
our company and product 
presentation. The virtual event was 
put on professionally by the 
ShowStoppers team!”

Nezar Akeel
MaxPro Fitness



e don’t have to tell you how challenging it is now to do business in 
today’s climate. Product roadmaps are shifting. Release schedules are a 
work in progress. Giants and startups are focused on doable, relevant, 
critical. 

As we all adjust MarComm strategies to this new normal, ShowStoppers TV 
is an efficient and cost-effective platform for marketers, companies, brands 
and PR teams to connect with journalists, analysts and influencers around 
the world – creating a digital front door to your customers.

The ShowStoppers team brings to the digital screen 25 years experience 
creating and producing in-person events and experiences at media 
showcases in conjunction with CES, IFA, MWC, NAB, CE Week, CEATEC other 
major technology tradeshows.

“Here’s one most small and medium 
business managers forget in the midst of 
the panic to survive. How about a 
marketing and sales blitz at just the right 
time to overwhelm your surviving 
competitors, look larger than life to your 
largest competition, and restart sales 
faster and perhaps at a greater clip than 
ever? Your competitors will most likely 
be conservative at just that moment and 
be timid in their approach to spending 
lots for marketing and sales.”

Dave Berkus
Speaker, author, early-stage 
private-equity investor
Berkonomics.com

Journalists from these outlets have already attended ShowStoppers TV episodes.
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The ShowStoppers TV Platform

• Format – Each episode of ShowStoppers TV spotlights no more than five companies in 
a virtual press conference that runs about one hour. Each company shares product 
and industry information, or announces or demos a new product or service during 5-
to-10-minute segments. Each segment includes a Q&A for journalists to ask questions. 
Following the press conference, journalists and companies continue the conversation 
in breakout rooms. All supported by press kits, photos, videos, other assets for 
journalists to download.

• Guest Moderator – Each episode is moderated by a well-respected journalist or 
industry analyst.

• Turnkey – You bring your product, message and spokesperson. ShowStoppers brings 
the host. ShowStoppers invites the journalists – and works with your PR team to invite 
key journalists and outlets critical to your product or service.

• Theme-based – Each episode focuses on a specific market or category – digital health, 
for example, or working from home. You position your company directly, in front of 
journalists who are most interested in your products or service.

“Showstoppers TV provided my clients 
an invaluable opportunity to meet 
with top-tier press in an 
unprecedented manner in the middle 
of a global crisis. The experience was 
professional, creative and very-well-
thought out in terms of the topic, flow 
and overall production of the virtual 
press event. I look forward to many 
more events with Showstoppers TV as 
the results garnered by far exceeded 
my expectations.”

Valerie Christopherson
CEO
Global Results Communications



Benefits

• Audience Reach – ShowStoppers drives awareness before, during and post 
event – and media can join from the U.S. or from anyplace in the world.

• Networking Opportunities -- Following the one-hour press conference, each 
company is provided a breakout room. It’s an opportunity for journalists to 
meet and network with the individual companies.

• Convenience -- Exhibitors can showcase from their office, the comfort of their 
own home – or from anywhere.

• On-Demand Content -- Media can access and re-watch the segments that are 
most relevant to their newsbeats -- and can access other segments when they 
want or need to. Exhibitors may also access the video to use in their own 
post-event promotional materials.

“I have personally been inspired by how 
some clients, event companies and media 
spokespeople have faced the challenges 
and found ways to move forward or even 
reinvent themselves … In another 
innovative step, popular table-top event 
producer ShowStoppers has pivoted to 
offer ZOOM virtual events, providing a 
platform for manufacturers to present 
their products to a large group of 
journalists. Is it rocket science? No, but 
their quick pivot provides consumer 
brands with an affordable way to 
promote their products.”

Sara Trujillo
Owner
Trujillo Public Relations



Press invitations and registration –
ShowStoppers knows the media – and works 
with your PR team to identify and include key 
journalists.

Recording the entire conference – for 
exhibitors, presenters and agencies to use as 
needed.

Press kit distribution.

Attendee registration. Q&A capabilities. Social media outreach

Attendee logging and tracking. Chat services. Check the ShowStoppers website for event 
updates, schedules and additional details.

Video conferencing – including video-sharing 
support and split screens.

Breakout rooms to continue the conversation 
between companies and journalists.

Click here – showstoppers.com

The ShowStoppers TV package



Contact us
Lauren Merel
Marketing & Sales US
+1 (908) 692-6068
lauren@showstoppers.com

Jennifer Hall
Marketing & Sales EU
+44 (0)792 3378 991
jennifer@showstoppers.com

Steve Leon
Partner, Media Operations
& Business Development
+1 310 936 8530
sl@showstoppers.com

About ShowStoppers

ShowStoppers is the global leader in press and business events that span the United States, Europe and Asia, for 25   years.

ShowStoppers produces in-person and online-broadcast events that bring together selected journalists, bloggers, media 
influencers, industry and financial analysts, venture capitalists, and business executives, for press conferences, product 
introductions, sneak previews, hands-on product demonstrations and strategic dealmaking.

ShowStoppers also organizes and produces company launches and pitch programs for start-ups -- and more.

ShowStoppers produces press events at CES, IFA, MWC BCN, MWC LA, NAB, CE Week, and other venues. ShowStoppers produces 
the official press events at IFA and NAB, and partners with CE Week, CTA and CEATEC, and is a supporting partner of GSMA and 
MWC BCN and MWC LA.

ShowStoppers.com


