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Step up 
to the 
microphone

What is ShowStoppers?
ShowStoppers organizes product introductions, 
sneak previews and demonstrations for selected 
journalists, bloggers, industry and financial 
analysts, venture capitalists and business 
executives.

Now in its 25nd year, ShowStoppers is the global 
leader in press and business events, spanning 
the United States, Europe and Asia.

ShowStoppers produces the official press events 
at CE Week, GITEX, IFA, Israel Dealmakers 
Summit, and NAB. We are also the official 
partner of CEA.

What is ShowStoppers @ 2020 NAB Show?
For the sixth consecutive year, ShowStoppers 
partners with the National Association of 
Broadcasters to produce a special preview event 
that gives journalists a sneak peek at product 
debuts and news headlines.

The preview event takes place at  NAB Show, 
the world’s largest media and entertainment 
tradeshow covering the development, 
management and delivery of content across all 
mediums. 

NAB Show is where content comes to life, where 
the demand for content creation, management, 
commerce, distribution, delivery and 
consumption — anytime and anywhere —
drives the proving ground for next-generation 
audio and video technologies, devices and tools 
used to communicate, educate and entertain.

From broadcasting to broader-casting, media to 
entertainment, creation to consumption, and 
driven by consumer demand for increased 
mobility, customization and interactivity, NAB 
Show brings together more than 90,000 media 
and entertainment professionals from 150+ 
countries, representing $20.7 billion in 
purchasing power; 1,500+ exhibiting companies; 
500 skill-building sessions; and 1,600+ 
journalists.

Not just another press conference
ShowStoppers @ 2020 NAB Show incorporates 
the hands-on product demos and personal 
conversations that are a trademark of 
ShowStoppers press events. 

ShowStoppers @ 2018 NAB Show

Saturday
18 April 2020
6pm to 8 pm
Las Vegas, NV., USA



Hot products.  Cool companies. Meet the press.
Hot products. Cool companies. Meet the press. ShowStoppers.com

“If I could follow ShowStoppers 
around the world and just go ShowStoppers events, my life would 
be complete: Not because I want to attend these shows, but 
because I don’t need to attend them and still get tremendous 
value-add from the intensive one-on-one with the vendors that 
ShowStoppers collects and packages for the trade press. In one 
room ShowStoppers has all the major products and players to talk 
to without the hassles of running around the trade show floor. I 
get quality and focused vendor contacts that I can turn into articles 
and editorial with just a few hours’ work. I highly recommend 
ShowStoppers events.”

David Strom, strominator.com / webinformant.tv, / 
ReadWriteWeb.com

“This is our fifth ShowStoppers 
with multiple clients. Every single one has been a success. It’s an 
amazing economy of scale. The press is engaged. They come here 
to work. There is no better investment for a company with news.”

John Sidline, Mobility PR

“I don’t schedule interviews.
I do ShowStoppers.”
Dick DeBartolo, This Week in Technology with Leo Laporte

“In 20 years of exhibition 
experience in Europe I never had such a positive, efficient PR 
promotion activity. Three hours, 150-200 interviews, enormous 
output. It’s exactly what is needed, if you are a newcomer or 
simply willing to show the newest and hottest. Nobody is showing 
off with huge, big-budget booths. Here it’s your table, your 
innovation, pitch it. Extremely cool. Exactly the right thing we 
needed for Sengled.”
Jutta Peinze, marketing director, Europe, for Sengled, the smart 
lighting company

“We wanted to look at 
ways to provide some of our smaller and medium-
sized exhibiting companies an avenue to gain 
more exposure with the press that they may not 
currently be able to get,” says Jason Stookey, the 
National Association of Broadcaster’s vice 
president of sales for conventions and business 
operations. “I reached out to ShowStoppers to see 
if they could do anything for us because they’ve 
got a stellar reputation … The exhibitors get the 
one-on-one interaction and demo’ing of products 
for the press. Our large exhibitors like Sony, 
Panasonic and Canon have huge public relations 
machines. This will really help bring greater value 
to the small and medium guys that maybe can’t 
break through and get press coverage from the 
top U.S. publications. It’s really invaluable 
experience, and they can get premium contacts 
from the press.”
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“Our company created a 
consumer electronics subsidiary a few years ago. We don’t have a 
huge advertising budget, so building a relationship with key media 
is very important to generate awareness for our products. 
ShowStoppers has not only helped us do this, they have helped us 
do it around the world. We couldn’t be happier with the media we 
have met through ShowStoppers and the ShowStoppers events 
themselves. They are first class all the way.”

Kevin Oswald
Kent Displays/Improv Electronics

When and where is ShowStoppers @ 2020 NAB 
Show?
The press event takes place 18 April in Las Vegas. 

Are you affiliated with the show?
Yes. ShowStoppers partners with NAB to 
produce the official press event at 2020 NAB 
Show. This marks the fifth year of this exclusive 
partnership.

Do you need to exhibit at the 2020 NAB Show?
While we encourage exhibitors to explore their 
options at NAB Show, you do not need to be an
exhibitor on the show floor.. 

Use your exhibit space on the show floor to 
shake hands with business partners, distributors, 
dealers and suppliers. ShowStoppers is where 
you meet the press.

Don’t have exhibit space at NAB Show? Contact 
NAB Show at +1 800 NAB-EXPO (+1-800-622-
3976) or via email exhibit@nab.org.

Who invites the press?
As a partner, ShowStoppers works with the press 
office at NAB to select and organize invitations 
and registration for journalists, bloggers and 
analysts.

In addition, we invite a broad range of the most 
influential press and analysts, drawing from our 
own media databases, press services, and other 
resources. 

Do you have a target list of press? Share it with 
us, and we will make sure they are invited. 

What media attend the NAB Show?
Top journalists from around the world --
including, among others, ABC News, AdWeek, 
Broadcast Engineering, Broadcasting & Cable, 
CNBC, CNET, Engadget, Entertainment Tonight, 
Entertainment Weekly, GigaOM, Hollywood 
Reporter, Inside Radio, Los Angeles Times, 
Mashable, National Journal, New York Times, 
Politico, Radio World, The Wrap, TV Technology, 
TVNewsCheck, Variety, VideoAge, Videomaker, 
Wall Street Journal, Wired and Yahoo! Broadcast.
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“I’m sure you’ve heard this kind of thought from a bunch of folks, but I find ShowStoppers very useful and valuable. Specifically, I had discussions 
with Blu Homes, Days of Wonder, DYMO, Gear4, Hewlett-Packard, Iomega, Kno, Neat, Roku, Safely, Sococu, and Xi3. I am convinced that I would have 

missed many of these companies and their interesting products during my walks on the show floor.”
John Mulhern III, Mac Edition Radio

Do you provide a press list?
Yes. In the weeks leading up to the event, we 
release to the exhibitors a list of the journalists 
who sign up to attend when those journalists also 
agree to share their contact information. And, 
after the event, we provide a second list that 
details who attended.

What kind of companies participate in NAB 
Show?
Recent exhibitors at NAB Show include Accenture, 
Adobe Systems, Agilent, Akamai, Barco, Canon, 
Carl Zeiss, Chyron, Cisco, Erector Sets, Ericsson, 
Fraunhofer, General Dynamics, HP, IBM, Intel, 
Intelsat, JBL, LG, Microsoft, Panasonic, Sennheiser, 
Sony, SRS Labs, Toshiba, and many more.

What kind of companies participate in 
ShowStoppers?
ShowStoppers organizes company launches, 
product introductions, sneak previews and hands-
on product demonstrations from industry leaders, 
innovators and startups.
Recent exhibitors include Altec Lansing, Boxee, 
Cadillac, Cobra Electronics, E Ink, Escort, Ford, 
Fujitsu, Garmin, HP, Iomega, iRobot, JAKKS Pacific, 
Kingston, Klein und Moore, Lenovo, Logitech, 
NAVTEQ, Novatel Wireless, OnStar, Opera 
Software, Otterbox, Pandora, Plantronics, 
PogoPlug, Raytheon, Real Networks, Roku, 
Samsung, Seagate, Sennheiser, Sharper Image, 
Sisvel, Skype, Sonos, SuperTooth, TeleNav, Texas 
Instruments, Toro, TripIt, Viewsonic, Vogel’s, 
Woerlein, WowWee, ZAGG, Zero1.tv — and many 
more!

What does it cost to exhibit?
We offer one affordable turnkey package at 
$5,000 USD. We provide one six-foot-long demo 
station, linen, signage and power. Standard 
exhibitors staff the demo station with 4 company 
execs or PR pros.
If needed, high-speed Internet and flat-screen 
displays may be rented.
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Get in touch
Reserve your demo station early. It’s 
easy. Call or email us for an 
exhibitor agreement. Don’t wait. 
We’ve produced sold-out 
ShowStoppers press events for two 
decades. And we limit exhibit space. 

Dave Leon
Sales Partner
ShowStoppers
Global
dave@showstoppers.com
+1 845-638-3527 (office)
+1 845-821-6123 (mobile)
Skype: daveleon1

Lauren Merel
Sales Associate
US
lauren@showstoppers.com
+1 908-692-6068 (mobile)

Media contact:
Steve Leon
Partner
ShowStoppers
sl@showstoppers.com
+1 512-288-0950
+1 310-936-8530 (mobile)
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